Understanding Gen Z

and how we can better connect with them
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® Understand the unique challenges of the GEN Z generation.

® How to better connect and mentor the GEN Z.
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- Generation Alpha
* 2013 - mi1d-2020s

aaraerisadill  \\/No Are The Gen Z7

WIFE — Millennials
matt419 1981-96

— Generation X
* 1965-80




Write Down Your Sentiments Towards
Gen Z In Three Words/Phrases





https://www.youtube.com/watch?v=XZps0fR5TE4

The LIES, The
MYTHS & The
UGLY About
Gen /

How True Are These?




Honest Feelings About Gen Z

Engrossed with self

Engrossed with screen Gen Z
W noun. /dz3en/ /zed/
Entitled The generation that is burdened

with the most anxiety.

Easily bruised



How We View

This Generation

Shapes How
We Relate To

Them




The Unique Challenges of the
Gen Z-ers in a BANI| World
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From the 1980s From 2020
shaped by the Cold War j C- shaped by climate and global

systemic change

serves to describe the situation of serves to describe the situation of
@TH[ ACRONYM%
ambiguity and complexity the Next Generation of Business

() olatile

0 ncertain
(9 omplex () on-linear
() mbiguous ) ncomprehensible

~WORN-OUT” ~UP TO DATE”



BANI

BRITTLE, ANXIOUS, NON-LINEAR, INCOMPREHENSIBLE

BRITTLE ANXIOUS NON-LINEAR INCOMPREHENSIBLE



' Nonlinearity " Incomprehensi-
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Brittleness '

Anxiety
requires asks for calls for bility demands
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capacity & empathy & context & transparency
resilience mindfulness adaptivity & intuition




Mental Health
Pandemic




There Is a growing mental

health crisis of loneliness

and depression among
today’s students.
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Camp Unravel 2026

® The Orphan Spirit

® Spiritual climate of

Fatherlessness
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Pornography*Pandemic




PORN SITES
COMPRISE
12% OF THE
INTERNET

90%

OF CHILDREN AGES 816
HAVE VIEWED PORN

THE LARGEST CONSUMERS
OF PORNOGRAPHY ARE 12
10 17-YEAR-OLD BOYS

SIAIS Ul PORN

 AGES 18 TO 34 VISIT A PORN SITE IN A TYPICAL MONTH

T
B8

ANNUALLY, THE SAME REQUESTS ARE FOR PORN
- AMOUNT THE US
1 IN 6 WOMEN

Rl & 50%
| OF PASTORS REGULARLY
EVERY SECOND Vi o et
FVERY MINUTE 125, IR
SPENT ON PORN OF ADULTS SAY PORN IS
MORALLY ACCEPTABLE
STATISTICS FOUND IN REAL MARRIAGE RESEARCH BRIEF PASTORMARK TV/CANMPAIGNS/REAL-MARRIAGE

Pornography
Pandemic

The NEW DRUG
Hypersexualised world
Deafening silence in church

No longer a man’s problem



Appreciating
the TRUTH,
REALITY and
BEAUTY of the
GEN Z-ers




How Do We
Connect With
Gen Z-ers
Better?




What | Like About Gen Z

Serious with God ® Brave

Passionate ® Energy and drive
Creative ® They remind us of myself
Tech-savvy ® Hopeful

They do look up to seniors ® [Expressiveness



How We View

This Generation

Shapes How
We Relate To

Them




How Should We
View Them?

e BE POSITIVE!

® Every Gen Z-er has a unique story

® | ecaders of today and tomorrow




f Chong

N‘FOR JESUS



Every Christian in Personal revelation of who God truly is, come

NUS to know God and Raising NUS back to that first love and be aligned to live
be convicted and Christian leaders out where He is leading us to (fully know, fully
equipped to do for the Global live out)
Harvest

relational evangelism

N

Even more prayer and for more people
to come to P&IG and catch God's heart,
more people asking God to move in NUS

Mentorship for
spiritual growth

Every student that joins
NUS Cru will desire to
win, build & send others

Students (believers and non believers) to
know God experientially and see

multiplication as they grow




Some Strategies For Connection

® Tell a Story

® Enter their (Gen Z) World
® Practise Empathy

® Be a Good Listener

® Share a Meal

o PRAY!




L “IT IS MORE IMPORTANT T0 UNDERSTAND
THAN T0 BE UNDERSTO0D.”
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Some Strategies For Connection

® Tell a Story

® Enter their (Gen Z) World
® Practise Empathy

® Be a Good Listener

® Share a Meal

o PRAY!







Sharing In Groups

1. How might the Holy Spirit be showing you His perspective of, and His

heart tor, Gen Z?

2. What are two strategies you can start doing to better connect with Gen
/7

3. How can you and FMC community arise to mentor Gen Z? If you're a

Gen Z, how can you and your friends seek out godly mentors?



Praying For Gen Z

1. Intercede for the hearts and minds of Gen Z. Pray that they will
encounter individuals, cell groups and churches with genuine expressions

of taith that will inspire the youth to seek God.

2. Pray for God to inspire and empower individuals within the Christian

community to step up as mentors for Gen Z.

3. Pray for the Church community to authentically mirror Christ’s grace and
humility, so that the younger generation may see Christ's character in

action.



FEEDBACK E L [Blf&E

tinyurl.com/tmc-workshop-teedback




